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NOT ONLY IS THE CITY ARCHITECT
IS THE FOUNDER OF QUALITY OF LIFE
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Beijing Capital Land Eﬁu % !I.k
the most valuable comprehensiverealestate m E %E‘ﬁ {E Hg m#ﬁé ig —ﬁ

operator in China
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Beijing Capital Land Group, a large-scale state-owned group enterprise in China,
areal estate flagship

A listed enterprise on the Stock Exchange of Hong Kong (SEHK) (HK2868)

Core strategic partner in China of GIC, the largest investment agency in Asia

A valuable partner of comprehensive operation of creative city

Comprehensive strength and brand influence Top 10 in Chinese real estate

industry
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From Beijing fo all over China every step we take will promote regional upgrade and development and help realization of the city dream.
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Client service system based on the full life circle
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THE LEADING CITY
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Top Luxury Real Estate Series . life sample for CBD core class
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The Reflections
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CAPITAL VISIONARY RESIDENCE
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Top Business Real Estate Series

The cenfral city living custom handed down life
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Suburb Villa Series——leader of new balanced city life
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the height of founder of high-end life taste, we calm down in the ostentatious villa market and

make efforts fo create a pure land for soul where people can enjoy a balanced life.
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Beijing Capital Land Prefecture Series

Eco-friendly livable land full of metropolis charm
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Beijing Capital Land Polis Series
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Beijing Capital Land A-Z Series
core new-concept cultural community
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The name of Beijing Capital Land A-Z Series products represents “the abundance and the order
from A to Z". “Giving play to all possibilities of life” is taken as the concept for product
development. The project types cover anchor store business, feature business street, hotel
apartment and business office. Such products try to make the clients realize abundance and
diversified living concepts and mode of living advocated by the projects among the various

product forms we provide in the projects.
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City Apartments Series

For the urban youth blooming wisdom of life
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founder of new city center
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Compound Industrial Real Estate Series

leading international communities in new towns
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Engine driving progress of urban complex
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Beautiful city of Rye
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Manifold complex
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Path of honor; stick to high quality

KExmhE SEDE

Relevant brands, global collaboration
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For along fime, Beijing Capital Land sticks to “the infernational strategy” unswervingly. At present,

taking “diversified strategic alliance” as the basic model, the company formed a global
- P L BB . cooperation layout depending on the cooperation concept of “respecting international
A Bj] § }Tf =B E M E/\J :H:’ 2 ﬁ % - > I;'k BA collaboration, promoting strategic alliance and strengthening integration of high-end
resources”, adhering to the basic spirit of “co-creation, sharing, mutual progress and win-win".

In future, Beijing Capital Land will continue making close interaction with international partners,

promote Chinese real estate industry to integrate into the global industrial chain and further

develop into the leading model for comprehensive development international alliance.

1™ | nzs

3 DBSBANK Deloitte. PRICEWATERHOUSE(COPERS

Standard e) — il !__
charterédu.. () =EBRRUFJRG M )Il“(f,](: .. TNGR

MERCER o
S e (A F-T-7IF-

1o N OEENTDE JLMERnTLE

._1__-.....”:”

BHRERDTHDMERHEHESHEIIAD - TR 2 'c'uz'uﬂ?i ”i\i—‘/ sen B TFER R (@) HSBCXiC == mnem wrxz Gensler HASSELL suband® Deutsche Bank

/N T e
MEE" BIAmER - RE—XREMRE~A
) '-.
Q ]NTE[\CONT__INENTM-.. lv‘lEHRCERUI -/ JPMorga
HOTELS & RESORTS bt

2% mftE’Jfﬁiz:J\Eﬂl/ $E% - BERMM CEREWM |

P MUY o E AR RAVSE L HRED

/

e\

ﬂnﬁﬂuﬁ D

HOTELS - REAORTS

71<>72



ERE

FEARK - HEWFIZ
IEE P EN T EEE RIS
BRI DT REIES
paR IN=LIN=CUI=Terel i

AR P EXE M EARER - WahPERH{ICHEARE -

5ol - FFERARE - RS KRURID ;
SKNET) - ZERRNFE -
2016 - HANNEWATSSE—EolENmE=Xr% -

M%w




